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Business Challenges
-- Career choice aligning  
to interests
-- Course of study to pursue
-- Career path guidance

Company Profile
Colorado College is ranked 
among the top 30 liberal 
arts colleges in the United 
States, enrolling nearly 
2,000 undergraduate 
students. The university 
focuses on preparing well-
rounded, creative, analytical 
individuals for productive 
lives and satisfying careers 
and takes care that all 
students have access to 
the Career Center for 
counselling. 

The college’s Career Center offers many programs and services to 
help students learn about various careers as well as locate—and 
land—jobs and internships. But for many students, none of its 
services is more enlightening, and potentially life changing, than the 
psychological assessments the center offers: CPP’s Myers-Briggs 
Type Indicator ® Step II™ and Strong Interest Inventory ® instruments. 

“CC students tend to have lots of interests,” explains career 
counselor Darlene Garcia of the Career Center, “and they take 
courses in lots of different subjects.” “Which is wonderful,” she adds. 
“That’s what a ‘liberal arts’ education should be. At the same time, it’s 
important over the course of their time here to prepare for the work 
they want to do and the life they want to have. Our job at the Career 
Center is to help them figure out who they are, what they want to 
do, and how to get there.”

Solution
Although the Career Center works with students at all levels, 
including many first-year students, the assessments aren’t often 
used until their sophomore year, when they’re faced with declaring 
a major. 

MBTI Step II and  
Strong assessments guide 
students’ career paths

Colorado College appeals to students with a 
range of passionate interests by focusing on 
intellectual development, creative expression 
and personal growth. When it comes time for 
students to choose a direction of study, many 
are confused on which passion to pursue as  
a career. 
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Solution
-- Myers-Briggs Step II 
assessment and Strong 
Interest Inventory used 
with students
-- Career counsellors provide 
interpretation, direction 
and an open forum for 
discussion about results 
and how they came about

-- Results with MBTI tool 
verified before moving on to 
the Strong Interest Inventory 
helps students consider 
options in a new light

“There’s already too much pressure on today’s students to decide 
what they want to do,” she says. “Pushing them into career and life 
decisions too early just doesn’t make sense.” For example, she deals 
with many pre-med students “loaded with angst,” as she puts it. “All 
their life they’ve planned on becoming a doctor. When they find 
they’re not strong in the sciences, or they simply don’t like the pre-
med course of study, it’s like they’ve fallen off a cliff.” 

Every year, the Career Center experiences a rush of students 
seeking guidance just before Thanksgiving or the winter holidays—
and sometimes after. “That’s when they have to go home and 
tell their family they’ve changed their plans, they’re interested 
in new things, they don’t know what they want,” says Garcia. 
“Many are confused, and many have to deal with their parents’ 
disappointment—or the fear of it.” 

For these students and many others, assessments help open 
their eyes to why they’re not happy. They come out with a new 
understanding of themselves and a new sense of direction. “When 
you understand why you don’t want to go in a certain direction, it 
can turn a negative into a positive,” Garcia says. “Instead of feeling 
you’ve lost your way, you realize you’ve found it.”

Garcia has extensive experience with assessments and clear 
convictions about how to use them. When she started on her 
master’s degree in counseling, as she tells it, “I was not really a 
‘testing’ type. I had taken a test when I was in high school, and the 
results indicated I was well suited for a career as a funeral director. 
So I dutifully took a college course in that area, and it was a horrible 
experience. But then I learned about MBTI assessments in a 
counseling class and started using them during an internship,” she 
recalls. “I saw how effective they are, especially with college students.”

At the same time, she believes strongly that “without proper 
interpretation, tests can be more damaging than helpful because 
people tend to take them only at face value.” She continues, 
“Knowing what type you are, according to the MBTI tool or any other 
assessment, is the beginning of the process, not the end. Many 
careers draw on the same set of interests and personal strengths.” 

Colorado College

In college-age 
people, the MBTI 

Step II and Strong 
assessments can 
bring about a two-
year jump in maturity 
and confidence in two 
weeks. I see it 
all the time.
Darlene Garcia,
Career Counselor
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Results
-- Assessments help students 
better understand their 
personality, strengths, 
interests and motivations
-- Career counsellors help 
students chart a study and 
career path aligned to their 
interests and values
-- Assessment results allow 
students and counsellors to 
explore paths that at first, 
might be contrary to family 
and friend’s assumptions 
but ultimately are more 
fulfilling to the student

So, while assessments are vitally important to her work at the Career 
Center, Garcia is very careful about when and how she uses them. 
“I take care to introduce students to the idea of assessments before 
administering them,” she says. “And I always explain the theory 
before I present the results.” 

In fact, she uses the MBTI Step II and Strong Interest Inventory 
instruments in CPP’s combined college edition because she found 
the MBTI tool alone did not resonate with CC students. “The results 
weren’t clear enough,” she says, “and the students tended to 
challenge them.” With its more nuanced, textured picture of type 
and behavior, which takes into account how each person expresses 
his or her type in a unique way, the Step II assessment enables CC 
students to integrate their results in their view of themselves, says 
Garcia. “It allows me to challenge them to think about why they 
are the way they are, and they become truly engaged in the whole 
process.” 

She uses handouts—including one that explains the scales used in 
the assessment and one that shows the 16 MBTI types in relation 
to each other (“Our students are very contextual”)—and detailed 
four-page descriptions of each type. “When we go over their results, 
I have them read the description of their type from the Step II 
instrument while they’re here in my office,” she explains. “Then I ask 
them, ‘Does this sound like you?’ I want to be sure they’re OK with 
the Step II results before going on to discuss the Strong, because 
that opens them up to consider their career interests and options in 
a whole new light.” 

On the basis of the Step II and Strong results, students are prepared 
to consider the real-world aspects of career planning: Can I get work 
doing what I want to do? If not, how else can I use my strengths and 
“follow my bliss” and make a career? In any case, how do I get from 
here to there?

Results
Across the wide spectrum of students Garcia sees at the Colorado 
College Career Center, the MBTI Step II and Strong assessments 
promote a wide spectrum of outcomes. For those pre-meds and 

Colorado College
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others who aren’t comfortable or satisfied with their course of study, 
the assessments enable them to understand why they’re unhappy 
or falling short of their expectations. In addition to assuaging their 
anxiety, the insights they gain help many students resolve conflicts 
with their parents and others. 

“I tell them, ‘It’s up to you whether you share what you’ve learned 
about yourself with your parents, family, and others,’” says Garcia. 
“Most respond, ‘Yes! Now they’ll see me for who I really am and 
what I want.’” “Many of them find a new way not just of looking at 
themselves, but of describing themselves,” she continues. “They learn 
to say ‘I’m exploring’ or ‘I’m working with a counselor.’ 

That can make all the difference with their parents as well as 
themselves.” She hears from parents frequently, and they know 
what the assessment experience is worth to them as well as to their 
children—how much it can save in terms of the cost of inappropriate 
classes, books, and fees, in addition to student discouragement, 
confusion, and lack of focus. Garcia recalls what one parent said 
after his child went through the assessments process: “This was a 
transformation.” She adds, “That was not only true, but typical. In 
college-age people, the MBTI Step II and Strong assessments can 
bring about a two-year jump in career maturity and confidence in two 
weeks. I see it all the time.” 

At Colorado College, career counseling is not a requirement, and 
Garcia is the first to admit that not everyone takes advantage of it. 
“Some students simply have a love of learning, and learning is their 
goal,” she says. “They’re untroubled by career goals while they’re here, 
and that’s great.” 

For those who come to the Career Center, however, Garcia has a 
clear mission. “I want them to learn who they are, what’s important 
to them, what they want to do, and where they want to do it, while 
they’re here,” she says. “I tell them this: ‘If you start now, you’ll see the 
pattern ahead of you instead of having to look back. You’ll avoid a lot 
of mistakes. And you won’t be coming back to me when you’re in your 
forties!’”

Colorado College
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ABOUT THE MYERS-BRIGGS COMPANY
In our fast-changing world, your edge lies in harnessing 100 percent of your talent – whether you’re at 
work, home, college, or anywhere in between. Your success and sense of fulfilment aren’t just about what 
you know and what you can do, they hinge on your relationships and interactions with others. 

The Myers-Briggs Company empowers individuals to be the best versions of themselves by enriching self-
awareness and their understanding of others. We help organizations around the world improve teamwork 
and collaboration, develop inspirational leaders, foster diversity, and solve their most complex people 
challenges. 

As a Certified B Corporation®, The Myers-Briggs Company is a force for good. Our powerfully practical 
solutions are grounded in a deep understanding of the significant social and technological trends that 
affect people and organizations.

With over 60 years in assessment development and publishing, and over 30 years of consultancy and 
training expertise, a global network of offices, partners and certified independent consultants in 115 
countries, products in 29 languages, and experience working with 88 of the Fortune 100 companies,  
we’re ready to help you succeed.


